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Chief of Awesome
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OUTDOORS

#2: Can have an adventure without
giving up on luxury

#3: Inspire others

#4: Empower through detall




Storytelling

Conversational, authentic, no BS
Photography

Professional, intriguing and unique

Video

In the moment and unscripted




27,400+ 33,800+

~Singapore 42 700+ 11.600+

 Hong Kong

Malaysia
3440+ 25,900+

- 50/50 Male & Female




More of a partnership than a
2 one-time transaction

MSving‘past traditional ¥
press trips to !

help brands meet!
marketir&objectives

Collaborative process to
hit targets and goals

Core:

Inspire consumers to act

"

Connect with brands at a
personal level




Evergreen blog posts
(personal or brand)

Social media promotion pre,
during and post

Professional photography

Epic videos

Photography and videography
for stock use

Host giveaways

Host

witter chats
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l Portfolio

RESULTS - The power of hosting contests with Going Awesome Places
IHG Rewards Club Registration New Twitter Followers Il Contest Facebook Shares New Facebook Likes Tweets About Giveaway

Generated 5,050 contest entries.

IHG was impressed by the contest

coverage produced, social reach and

_@ how "amazing" the contest was run.
Going Awesome Places surpassed
IHG's expectations and did better
than any of their blogger
counterparts in the USA.
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Thank You

psyched@goingawesomeplaces.com

Facebook: facebook.com/goingawesomeplaces
Twitter: @goawesomeplaces

IG: goingawesomeplaces

YouTube: youtube.com/user/goingawesomeplaces
Pinterest: pinterest.com/goawesomeplaces

Catch my latest IG series at
#GoingAwesomePlaces



